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I. INTRODUCTION
On September 16, 2026, the Committee on Small Business, chaired by Council Member Shanel Thomas-Henry, will hold a hearing on Introduction Number 90 (Int. No. 90), sponsored by Council Member Gale Brewer, in relation to lease agreements concerning storefront premises; Introduction Number 408 (Int. No. 408), sponsored by Council Member Kevin Riley, in relation to establishing a pilot program to match small businesses with social media content creators for assistance with marketing and advertising, and providing for the repeal of such provisions upon the expiration thereof; Introduction Number 578 (Int. No. 578), sponsored by Council Member Jennifer Gutiérrez, in relation to reforming the industrial business zone boundary commission; and Introduction Number 874 (Int. No. 874), sponsored by Council Member Virginia Maloney, in relation to establishing a legacy business registry and preservation fund.
Those invited to testify include the Department of Small Business Services (SBS), small business advocacy organizations, business owners, research groups, and other members of the public. 
II. STOREFRONTS
a. Lease Agreements
When seeking a retail or office space to lease, business owners face a range of considerations, including rental price, location, facility features, and permitted uses for a space. Once a space is identified that meets their needs, business owners face the prospect of negotiating a lease. In New York, in contrast to residential leases, few statutory protections exist for commercial tenants. As a result, a commercial tenant’s rights are almost entirely governed by the terms of the lease.[footnoteRef:1] This flexibility can present complex questions and challenges for small businesses negotiating lease terms. These terms can significantly affect a business’s ability to succeed, given that standard commercial leases span multiple years (the most common are 10-year leases, with a 5-year option to renew), and must therefore account for both short- and long-term needs.[footnoteRef:2] Beyond the monthly base rent, a lease can impose additional costs on business owners, such as by setting the security deposit amount, assigning maintenance and repair responsibilities, imposing additional rent increases over time, and allocating responsibility for utility costs and any Business Improvement District assessments that may apply.[footnoteRef:3] Unlike many residential leases, landlords are under no obligation to renew a lease and are not limited as to how much they can raise rent for an existing commercial tenant.[footnoteRef:4]  [1:  Build Up Justice, Tracking the Trends for NYC Small Businesses, Nov. 9, 2023, https://buj.org/tracking-the-trends-for-nyc-small-businesses/.]  [2:  NYC Dept. of Small Business Services, Comprehensive Guide to Commercial Leasing in New York City, pp. 12, 18 (2018), https://www.nyc.gov/assets/sbs/downloads/pdf/about/reports/commercial-lease-guide-accessible.pdf. ]  [3:  Id. ]  [4:  Id. ] 

Commercial tenants may occasionally be unable to secure a written lease, in which case they may be forced to operate with no lease at all, with only a verbal agreement, or on a month-to-month basis.[footnoteRef:5] This can expose a small business to additional risks—for instance, a landlord could attempt to change the lease terms or evict a tenant without notice, leaving the tenant with little or no legal recourse.[footnoteRef:6] In addition to the increased difficulty of proving the existence or terms of a verbal agreement in court, New York State law bars enforcement of any oral commercial lease agreement beyond one year.[footnoteRef:7] Due to the uncertainty of the COVID-19 pandemic, the number of oral lease agreements reportedly rose, followed by an increased number of costly court disputes over such agreements.[footnoteRef:8] Commercial leases can be complicated and costly and, if tenants do not have legal representation, crucial points of the lease could be overlooked or negotiated unfavorably.[footnoteRef:9]  [5:  Hunter, Allison. “Haitian chef spent life savings on restaurant. Now her landlord wants $2.5 million for her to keep it.” HAITIAN TIMES. (July 1, 2026). Available at: https://haitiantimes.com/2026/07/01/haitian-restaurant-owner-landlord-dispute-brooklyn-2/ ]  [6:  See generally Samantha-Rae Tuthill, Landlord Tenant Law: The Advantages and Disadvantages of Oral Leases, LAW INFO (MAY 9, 2024), https://www.lawinfo.com/resources/landlord-tenant/the-advantages-and-disadvantages-of-oral-leas.html. ]  [7:  See N.Y. General Obligations Law § 5-703 (commonly known as the "Statute of Frauds"). ]  [8:  See Massimo F. D'Angelo & Robert Chester, Enforcing Oral Commercial Leases in a Post-COVID-19 World, AMERICAN BAR ASSOCIATION (ABA) (2022), https://www.americanbar.org/groups/litigation/resources/newsletters/real-estate-condemnation-trust/enforcing-oral-commercial-leases-post-covid-19-world/. ]  [9:  Hunter, Allison. “Haitian chef spent life savings on restaurant. Now her landlord wants $2.5 million for her to keep it.” HAITIAN TIMES. (July 1, 2026). Available at: https://haitiantimes.com/2026/07/01/haitian-restaurant-owner-landlord-dispute-brooklyn-2/] 

Even after negotiating lease terms, misunderstandings and conflicts can arise between commercial landlords and tenants. Common issues facing small businesses include what to do if they fall into arrears on their rent payments, what to do when landlords refuse to make necessary repairs, and hostile treatment from landlords.[footnoteRef:10] Landlord actions that are designed to force a tenant to vacate the property in violation of the agreed-to lease terms may constitute harassment, which is prohibited in New York City.[footnoteRef:11] For example, a landlord is not permitted to cut off or overcharge for utilities, refuse to make needed repairs to the property, deny access to essential spaces such as entrances or storage areas, or make threats against a tenant or their invitees in a manner that would cause a reasonable tenant to vacate the property.[footnoteRef:12] Incidents of commercial tenant harassment may be more likely to occur where landlords have a strong incentive to increase rent and profitability of a property, such as in gentrifying neighborhoods.[footnoteRef:13]  [10:  Build Up Justice, Tracking the Trends for NYC Small Businesses, Nov. 9, 2023, https://buj.org/tracking-the-trends-for-nyc-small-businesses/.]  [11:  NYC Administrative Code, § 22-902.]  [12:  Id.; see also Camille Bautista, Landlords Who Harass Commercial Tenants Would Be Penalized under New Bill, DNA Info, (July 24, 2015). Available at: https://www.dnainfo.com/new-york/20150724/bed-stuy/landlords-who-harass-commercial-tenants-would-be-penalized-under-new-bill/.]  [13:  Hunter, Allison. “Haitian chef spent life savings on restaurant. Now her landlord wants $2.5 million for her to keep it.” HAITIAN TIMES. (July 1, 2026). Available at: https://haitiantimes.com/2026/07/01/haitian-restaurant-owner-landlord-dispute-brooklyn-2/] 

In an effort to curtail this type of harassing behavior, in June of 2016, the City enacted Local Law 77 of 2016 (Local Law 77).[footnoteRef:14] Local Law 77 established rights and protections for commercial tenants which include, but are not limited to, prohibiting landlords from: (i) threatening to use force or using force against commercial tenants; (ii) causing repeated interruptions or discontinuances by a landlord to a tenant’s essential services; (iii) initiating frivolous court proceedings against a commercial tenant; (iv) preventing a commercial tenant from entering their rented or leased property; and (v) removing a tenant’s personal property from the commercial property.[footnoteRef:15] In November of 2019, the City amended Local Law 77 through Local Law 185 of 2019 (Local Law 185),[footnoteRef:16] which broadened protections for commercial tenants. This amendment added some additional protections, including by prohibiting landlords from threatening a commercial tenant on the basis of such person’s actual or perceived age, race, religion, national origin, citizenship status, gender, disability, sexual orientation, or other protected categories.[footnoteRef:17] Landlords are additionally prohibited from requesting identifying documentation that would disclose the citizenship status of a commercial tenant, or unreasonably refusing to cooperate with a tenant’s permitted repairs or construction activities.[footnoteRef:18] Local Law 185 also increased civil penalties for landlords found guilty of commercial tenant harassment.[footnoteRef:19] Although commercial tenants were given avenues to fight commercial tenant harassment though Local Law 77 , less than 30 cases have made it to the New York Supreme Court, likely due to the costly and time-consuming nature of a case.[footnoteRef:20] [14:  NYC LL 77of 2016 at https://legistar.council.nyc.gov/LegislationDetail.aspx?ID=2386568&GUID=A9BB6E4B-5E2C-442A-814B-E9AD1AFA880E&Options=ID%7cText%7c&Search=tenant]  [15:  Rosenberg & Estis, P.C. Mayor De Blasio Signs “Commercial Tenant Harassment” Law. (July 11, 2016). Available at: https://www.rosenbergestis.com/blog/2016/07/mayor-de-blasio-signs-commercial-tenant-harassment-law/.]  [16:  NYC LL 185 of 2019 at https://legistar.council.nyc.gov/LegislationDetail.aspx?ID=3860325&GUID=77C59AE5-3675-48E1-81B6-97F7B26616D4&Options=&Search=]  [17:  Id.]  [18:  Id.]  [19:  Id.]  [20:  Roberts, Brewer. “How NYC’s Housing Crisis is Squeezing its Small Businesses.” CITY LIMITS. (March 11, 2026). Available at: https://citylimits.org/how-nycs-housing-crisis-is-squeezing-its-small-businesses/ ] 

b. Legal support services for small business owners
The City’s Department of Small Business Services (SBS) provides an array of services to help businesses exercise their legal rights and understand their legal obligations. Local Law 90 of 2020 requires SBS to provide free individualized legal assistance to small business tenants on commercial leases, and to report biennially on the outcomes of such legal assistance every two years.[footnoteRef:21] The first report was due October 2022, with the second report issued in October 2024.[footnoteRef:22] The third report is expected in October 2026. The Commercial Lease Assistance Program, launched in 2018, is a partnership between SBS and legal service providers that provides free legal assistance for small business owners with lease issues.[footnoteRef:23]  [21:  See Local Law 90 of 2020, available at https://legistar.council.nyc.gov/LegislationDetail.aspx?ID=3877906&GUID=A3D8C1C6-633B-4F08-B949-E5CAA0A459D7&Options=ID|Text|&Search=090 ]  [22:  Government Publications Portal. Report on Legal Services to Covered Small Businesses Tenants 2020-2022. NYC Records and Information Services.  Available at:https://a860-gpp.nyc.gov/concern/nyc_government_publications/vx021j926?locale=en [Accessed on September 10, 2026]; Government Publications Portal. Report on Legal Services to Covered Small Businesses Tenants 2023-2024. NYC Records and Information Services.  Available at: https://a860-gpp.nyc.gov/concern/nyc_government_publications/4t64gr84z?locale=en [Accessed on September 10, 2026].]  [23:  New York Law School. “Free Legal Services for Small Businesses with Lease Issues.” CityLand. (Feb. 14, 2018). Available at: https://www.citylandnyc.org/free-legal-services-for-small-businesses-with-lease-issues/  ] 

The program is designed to ensure that high-cost legal services do not impede small businesses from accessing the support they need to start and run a successful business, and to help businesses resolve pre-litigation commercial lease issues, including any issues related to commercial tenant harassment.[footnoteRef:24] In Fiscal Year (FY) 2024, the program assisted 685 businesses, up from 555 in FY 2023. Most businesses who accessed these legal services were located in Manhattan and Brooklyn, followed by Queens, the Bronx, and Staten Island,[footnoteRef:25], which roughly reflects where existing and new small businesses are concentrated.[footnoteRef:26] The industries that were most represented among legal services clients include those in the hospitality sector[footnoteRef:27] (around 30 percent of businesses in the program) and retail (around 20 percent of businesses).[footnoteRef:28] The businesses most helped by the Commercial Legal Assistance Program are also the City’s smallest businesses: around 80 percent have 5 or fewer employees,[footnoteRef:29] and the majority brought in less than $500,000 annually.[footnoteRef:30]  [24:  Id.]  [25:  In FY 2024, the program assisted 85 businesses located in the Bronx, 217 located in Brooklyn, 252 located in Manhattan, 118 located in Queens, and 13 in Staten Island. Government Publications Portal. Report on Legal Services to Covered Small Businesses Tenants 2023-2024. NYC Records and Information Services.  Available at: https://a860-gpp.nyc.gov/concern/nyc_government_publications/4t64gr84z?locale=en [Accessed on September 10, 2026]]  [26:  See NYC Economic Development Company, NYC’s Small Business Recovery:  Patterns of Growth in a Changing Economy (May 2024), https://edc.nyc/sites/default/files/2024-05/NYC-Small-Business-Recovery-May-2024.pdf.]  [27:  Listed as “Accommodation and Food Services.” Report on Legal Services to Covered Small Businesses Tenants 2023-2024. NYC Records and Information Services.  Available at: https://a860-gpp.nyc.gov/concern/nyc_government_publications/4t64gr84z?locale=en [Accessed on September 10, 2026].]  [28:  Id. In addition, 161 businesses were categorized as “Other Services (except Public Administration)” (differentiated from services in the educational, finance and insurance, health care and social assistance, information services, and professional services).  ]  [29:  Id. ]  [30:  Id.] 

The vast majority (over 85 percent) of small businesses accessing the Commercial Lease Assistance Program were seeking help reviewing their lease, with another 7.5 percent were concerned with other lease matters including renewal, amendment, or termination. In FY 2024, 23 businesses sought assistance in relation to landlord harassment or breach of contract. In addition, four businesses sought support for an oral or unwritten lease agreement.[footnoteRef:31]  [31:  Id.] 

	SBS also partners with Lawyers Alliance for New York to provide free legal assistance to non-profit community-based organizations.[footnoteRef:32] Business Improvement Districts (“BIDs”), local development corporations, and merchants’ organizations can access this legal assistance.[footnoteRef:33]  [32:  NYC Small Business Services. Legal Assistance. Available at: https://www.nyc.gov/site/sbs/neighborhoods/legal-assistance.page [Accessed on September 10, 2026]]  [33:  Id. ] 

 In August 2019, DCP also released an assessment of storefront vacancies across 24 neighborhoods in the City.[footnoteRef:34] Storefronts were found to be vacant because of delays between leasing and occupying a space, expected redevelopment, business closures, undesirable space and location, or landlord’s charging high rent or seeking a specific tenant for their location.[footnoteRef:35] Post-pandemic storefront vacancy rates remain high.	In 2022, the Association for Neighborhood and Housing Development (ANHD) released a report on “The State of Storefronts: Alarming Vacancy Rates and Rising Rents during the Pandemic” assessing the storefront registry data from the DOF as of December 2020.[footnoteRef:36] The data pulled for the report provided information regarding the immediate impacts of the pandemic on storefronts by comparing the data from 2019 and 2020.[footnoteRef:37] Overall, the City’s vacancy rate changed from 7.9% to 10.6%, with the biggest increase in Manhattan from 9% to 14.2%, likely due to the decrease in tourist traffic.[footnoteRef:38] Of the 71,763 storefronts in 2020, over seven thousand were marked as vacant.[footnoteRef:39] According to SBS data from 2019, out of 69,654 total storefronts, 5,511 were not leased to tenants.[footnoteRef:40]  [34:  NYC Department of City Planning, Assessing Storefront Vacancy in NYC, Aug. 2019, available at: https://www.nyc.gov/assets/planning/download/pdf/planning-level/housing-economy/assessing-storefront-vacancy-nyc.pdf ]  [35:  Id.]  [36:  Gina Lee, Sarah Internicola, Karen Yao, “The State of Storefronts: Alarming Vacancy Rates and Rising Rents during the Pandemic,” Oct. 13, 2022, available at https://anhd.org/report/state-of-storefronts ]  [37:  Id.]  [38:  Id.]  [39:  Id.  ]  [40:  NYC Department of Small Business Services, Required Notices: State of Storefront Businesses Assessment, 2019 Report, available at https://www.nyc.gov/site/sbs/about/required-notices.page. Accessed on April 11, 2024. ] 

Jumping to present day, in June 2026, NYC Comptroller Mark Levine reported on the state of storefront vacancies in New York City.[footnoteRef:41] The report indicated the following: storefront vacancy rates across New York City remain above pre-pandemic levels with 15,700 vacant storefronts; Lower Manhattan, North Brooklyn, and Western Queens experience the highest vacancy rates in the city; vacancies exist in clusters; many neighborhoods see persistent vacancies over multiple years; small businesses are often replaced by other small businesses, not chains; and compared to other major cities, New York’s retail landscape has not recovered as well.[footnoteRef:42] In Manhattan Chamber of Commerce’s May 2026 report The State of Small Business Operating Conditions in New York City, they noted that while 25,500 new businesses opened in 2024, “closures have outpaced openings in three of the last five tracked quarters, including a net loss of 1,050 in Q3 2025.”[footnoteRef:43] [41:  NYC Comptroller Mark Levine. “Who’s Minding the Storefront?” (June 4, 2026). Available at: https://comptroller.nyc.gov/reports/whos-minding-the-storefronts/ ]  [42:  Id.]  [43:  Manhattan Chamber of Commerce. The State of Small Business Operating Conditions in New York City. (May 2026). Available at: https://www.manhattancc.org/state-of-nyc-small-business/  ] 

SBS’ reporting for FY 2026 shows a citywide storefront vacancy rate of 11.39% for 142, 253 total storefronts, or over 16,000 vacant storefronts.[footnoteRef:44] SBS data shows Manhattan with the highest overall vacancy rate at 13 percent; the second highest overall vacancy rate, at 12 percent, is in Brooklyn. Queens has the third highest overall vacancy at 9 percent, with the Bronx closely behind at 8 percent, and Staten Island has the lowest vacancy rate at 7 percent.[footnoteRef:45] Although the changes between FY 25 and FY 26 vacancy rates have been within one percentage point for each borough, it should be noted that the total number of storefronts across the city has decreased by 812.[footnoteRef:46] [44:  NYC Records and Information Services. Report Storefront Businesses FY2026. Pursuant to Local Law 152 of 2019, the NYC Department of Small Business Services (SBS) compiled a report containing information related to storefront businesses citywide. (Aug. 17, 2026). Available at: https://a860-gpp.nyc.gov/concern/nyc_government_publications/bk128h93c?locale=en ]  [45:  Id. ]  [46:  Report pursuant to Local Law 152 of 2019  for FY 25 and FY 26 available here: https://a860-gpp.nyc.gov/catalog?utf8=%E2%9C%93&locale=en&agency=Small%20Business%20Services%2C%20Department%20of%20%28SBS%29&required_report_name=Report%20on%20Storefront%20Businesses&sort=date_published_ssi+desc&search_field=advanced ] 

Notably, of the top 10 community districts with the highest vacancy rates—with almost all above 15 percent—6 are located in Manhattan. Four are in Brooklyn. Of the 10 districts with the lowest vacancy rates—all below 8 percent—5 are in Queens, with 3 in the Bronx and 2 in Staten Island.[footnoteRef:47]   [47:  Id.] 

c. Legacy Businesses
“Legacy businesses” are small businesses that have been active in a community for several years, usually ten or more.[footnoteRef:48] Legacy businesses are important because they help to define the shared identity of a community. They are longstanding businesses, many spanning multiple generations, that retain the history, story, traditions, knowledge, and bonds that help define the neighborhoods they serve. In some communities, they even become social centers, or third places, where people gather and interact in public, such as barbershops and coffee shops.[footnoteRef:49] Gentrification, the process by which a more affluent and educated population moves into a new neighborhood, can bring new services and a wider variety of goods; however, gentrification often disrupts neighborhood identities and can introduce services and products that do not serve the incumbent residents.[footnoteRef:50] In neighborhoods that have experienced gentrification, remaining legacy businesses stand as a visible link to essential community histories and create vital connections between residents who have stayed and those who have been replaced.[footnoteRef:51] [48:  Safaya Fawzi, “How Cities Can Uplift Legacy and Second-Stage Businesses, Nat'l League of Cities” (May 8, 2026), https://www.nlc.org/article/2026/05/08/how-cities-can-uplift-legacy-and-second-stage-businesses/. ]  [49:  Why Are Legacy Businesses Important?, Culture + Place Preservation, Legacy Business Program Toolkit (2025), https://www.candppreservation.com/legacy-business-program-toolkit/legacy-businesses/importance. ]  [50:  Rachel Meltzer, Gentrification and Small Business: Threat or Opportunity?, 18 Cityscape 57 (2016), https://www.huduser.gov/portal/periodicals/cityscpe/vol18num3/ch3.pdf. ]  [51:  City of Portland Bureau of Planning & Sustainability, Legacy Business Preservation Study and Program Recommendations (Feb. 2026), https://media.api.sf.gov/documents/‌‌‌‌‌‌‌‌‌‌‌Legacy_Business_Preservation_Study_FINAL_
Feb2026.pdf. ] 

Most cities invest heavily in startup businesses because new businesses create energy, attract attention, and signal economic vitality. However, existing businesses generate up to 80% of net new local jobs.[footnoteRef:52] While new businesses may struggle to get off the ground, legacy businesses face their own set of challenges. Rising operating costs, workforce shortages, supply chain disruptions, and shifting consumer behavior are some of the largest stressors for legacy businesses.[footnoteRef:53] As a result, some cities have started establishing programs to help maintain their existing legacy businesses. For instance, in San Francisco, the city established the Legacy Business Assistance Program, the first of its kind, to provide marketing, business assistance, and specialized grants for local small businesses that are selected for the program.[footnoteRef:54] The program provides grants to both legacy business owners and landlords to ensure that these businesses stay afloat.[footnoteRef:55] Many other cities, like Boston and Seattle, have already started their own legacy business support programs to help tackle this issue as well.[footnoteRef:56] There are 30 such legacy business programs that currently exist nationwide.[footnoteRef:57] [52:  Supra, note 77. ]  [53:  Id. ]  [54:  Office of Small Business, City & County of San Francisco, Rules and Regulations for Business Stabilization Grants (Nov. 2, 2024), https://www.sf.gov/rules-and-regulations-for-business-stabilization-grants. ]  [55:  S.F., Cal., Admin. Code § 2A.243.]  [56:  City of Boston, Legacy Business Program, https://www.boston.gov/departments/small-business/legacy-business-program; City of Seattle Office of Economic Development, Legacy Business Study (Sept. 25, 2017), https://www.seattle.gov/Documents/Departments/economicDevelopment/22820_Legacy_Report_2017-09-25.pdf. ]  [57:  Introduction to Legacy Business Programs, Culture + Place Preservation, Legacy Business Program Toolkit (2025), https://www.candppreservation.com/legacy-business-program-toolkit/legacy-business-programs. ] 

III. SOCIAL MEDIA IMPACT ON SMALL BUSINESSES
Small business owners have long realized the importance of social media marketing for business growth and visibility. Their view is supported by a recent study that showed that 49 percent of consumers globally now use social media to find new small businesses, a stat that surpasses traditional search engines.[footnoteRef:58] Another recent study showed that 73 percent of small business owners identify as content creators.[footnoteRef:59] Small and mid-sized businesses’ use of TikTok in New York contributed an estimated $1.8 billion to the state’s economy.[footnoteRef:60] Additionally, nine in 10 businesses said that their sales increased after promoting their business on TikTok.[footnoteRef:61] Despite this, many small business owners find marketing through social media difficult and see it as another burden for them to navigate.[footnoteRef:62] Some small businesses have opted out having a social media presence altogether, notwithstanding the benefits. More small businesses closed in New York State in 2025 than opened, and a third of small businesses in the state have no online presence at all.[footnoteRef:63] [58:  Victoria Salves, “73 Percent of Small-Business Owners Now Identify as Creators—and It’s Changing How They Operate,” Inc. (June 10, 2026), https://www.inc.com/victoria-salves/73-percent-of-small-business-owners-identify-as-creators-changing-how-they-operate/91358121.]  [59:  Id. ]  [60:  Dylan Wells, “Creators Drive Small-Business Growth, Washington Post Creator” (May 27, 2026), https://wpcreator.washingtonpost.com/p/creators-drive-small-business-growth. ]  [61:  Id. ]  [62:  Supra, note 87. ]  [63:  Supra, note 89. ] 

To help maintain visibility and foot traffic for their businesses, many small business owners have sought to enlist the help of social media influencers to promote their businesses on their behalf. Micro-influencers have been shown to be particularly useful for promoting small businesses.[footnoteRef:64] Unlike celebrities with hundreds of thousands or even millions of social media followers, micro-influencers might have anywhere from 1,000 to 50,000 followers, possibly slightly more.[footnoteRef:65] While the exact numerical definition of a micro-influencer may vary among experts, statistics suggest that smaller more niche players may wield more influence when it comes to effective social media marketing.[footnoteRef:66] A study showed that retail and entertainment industry showed a 50 percent higher growth engagement when they used micro-influencers to promote their business. Influencers with 1,000 fans drove 80 percent higher engagement” lift” than those with 100,000 followers.[footnoteRef:67]  [64:  Dinah Wisenberg, “Small Businesses Find Micro-Influencers a Good Marketing Avenue,” Forbes (July 31, 2018), https://www.forbes.com/sites/dinahwisenberg/2018/07/31/small-businesses-find-micro-influencers-a-good-marketing-avenue/. ]  [65:  Id. ]  [66:  Id. ]  [67:  Id. ] 

Influencers with large followings can also give small businesses a much-needed boost via social media, but these come with their own set of challenges. Sometimes promotions from well-known influencers can lead to long lines at these establishments, which can cause them to receive negative reviews and hurt their engagement in the future.[footnoteRef:68] Additionally, while promotion by well-known influencers can provide significant foot traffic for the business, this variation can be hard to keep up with and can sometimes be merely temporary. If a small business attempts to hire more employees during the short-lived busy period, they may find that they must lay off those employees soon afterwards if the social media boost for their business proves fleeting.[footnoteRef:69] For this reason, some small business owners prefer to work with smaller influencers instead because they help their business grow at a manageable pace.[footnoteRef:70] [68:  N.Y. Groove, Viral Fame: The Downsides for Local Businesses, https://nygroove.nyc/viral-fame-downsides-local-businesses/ (last visited Sept. 10, 2026). ]  [69:  Annabel Burba, “How Do Business Owners Really Feel About Influencers? It’s a ‘Love-Hate Relationship,’” Inc. (Sept. 9, 2026), https://www.inc.com/annabel-burba/how-do-business-owners-really-feel-about-influencers-its-a-love-hate-relationship/91402417. ]  [70:  Id. ] 

IV. INDUSTRIAL BUSINESS ZONES
Industrial Business Zones (IBZs) were established in 2006 to support industrial and manufacturing firms.[footnoteRef:71] These IBZs were initially created in areas of the City where industrial businesses would have the best chances of being successful,[footnoteRef:72] although not all of the City’s manufacturing-zoned land is within IBZs,[footnoteRef:73] and was designed to serve as target areas for several new initiatives, including:  [71:  NYC Economic Development Corporation. Industrial and Manufacturing. Available at: https://edc.nyc/industry/industrial-and-manufacturing [Accessed on September 11, 2026].]  [72:  New York City Industrial Policy: Protecting and Growing New York City’s Industrial Job Base, Jan. 2005, available at http://www.nycedc.com/system/files/files/industry/New%20York%20City%20Industrial%20Policy%20%282005%29.pdf  ]  [73:  NYC Economic Development Corporation. Industrial and Manufacturing. Available at: https://edc.nyc/industry/industrial-and-manufacturing [Accessed on September 11, 2026]. ] 

1. A guarantee not to rezone IBZs to allow residential uses. IBZ boundaries were to be provided to the Board of Standards and Appeals (BSA) so that BSA would consider the impact that any proposed zoning variances would have on the industrial character of an IBZ as well as the impact any land use changes would have on surrounding businesses.[footnoteRef:74] [74:  New York City Industrial Policy: Protecting and Growing New York City’s Industrial Job Base, Jan. 2005, at 15, available at http://www.nycedc.com/system/files/files/industry/New%20York%20City%20Industrial%20Policy%20%282005%29.pdf  ] 

2. The provision of a new relocation credit for industrial businesses. To encourage businesses to locate within IBZs and to prevent relocation outside of New York City, the administration created the Industrial Business Zone Credit of $1,000 per employee, up to $100,000 total for businesses that relocated in an IBZ.[footnoteRef:75]  [75:  New York City Industrial Policy: Protecting and Growing New York City’s Industrial Job Base, Jan. 2005, at 17. available at http://www.nycedc.com/system/files/files/industry/New%20York%20City%20Industrial%20Policy%20%282005%29.pdf  ] 

3. The performance of area planning studies to identify individual IBZ solutions. The City promised to conduct these studies to identify issues and opportunities specific to each IBZ and produce tailored solutions.[footnoteRef:76] Such recommendations were to include (1) refinement of traffic and parking regulations to improve transportation access, (2) promotion of local industrial sub-sector clusters in an area, (3) develop IBZ-specific marketing, and (4) identify high-impact infrastructure.  [76:  Id.] 

4. Marketing IBZs to new, expanding or relocating businesses. The Administration planned to develop marketing materials for IBZs to highlight the boundaries of each area to convince industrial companies that these industrial areas were ripe for investment and a good place to do business. The Economic Development Corporation (EDC) was to implement a universal IBZ branding campaign as well as IBZ-specific packages to market each area while SBS was to identify marketing co-sponsors and conduct outreach to industrial companies in partnership with local development corporations.[footnoteRef:77] [77:  Id. ] 

There are currently 21 IBZs across the five boroughs. They are: (1) Bathgate IBZ (Bronx), (2) East New York IBZ (Brooklyn), (3) Eastchester IBZ (Bronx), (4) Flatlands/Fairfield IBZ (Brooklyn), (5) Greenpoint/Williamsburg IBZ (Brooklyn), (6) Hunts Point IBZ (Bronx), (7) Jamaica IBZ (Queens), (8) JFK IBZ (Queens), (9) Long Island City IBZ (Queens), (10) Maspeth IBZ (Queens), (11) North Brooklyn IBZ, (12) Port Morris IBZ (Bronx), (13) Southwest Brooklyn IBZ, (14) North Shore Staten Island IBZ, (15)Steinway IBZ (Queens), (16) Zerenga IBZ (Bronx), (17) Brooklyn Navy Yard IBZ, (18) Ridgewood/SoMa IBZ (Queens), (19) Woodside (Queens), (20) Rossville IBZ (Staten Island), and (21) West Shore IBZ (Staten Island).[footnoteRef:78]   [78:  NYC Clean Trucks Program. Industrial Business Zones. Available at: https://www.nycctp.com/ibzs/ [Accessed on September 11, 2026].] 

	The Industrial Business Zone Boundary Commission, which is designed to preserve the industrial and manufacturing activities and employment in the City, is made up of the Commissioner of SBS, the Director of the Department of City Planning, the Commissioner of the Department of Buildings, the Commissioner of the Department of Finance, the Commissioner of the Department of Housing Preservation and Development, the Commissioner of the Department of Citywide Administrative Services, the President of the Economic Development Corporation, a member of the community associated with industrial and manufacturing activities who shall be appointed by the mayor and serve at the mayor's pleasure, and the five borough presidents.[footnoteRef:79] The identity of the mayoral appointee associated with industry is unknown. [79:  NYC Administrative Code § 22-625] 


V. LEGISLATIVE ANALYSIS
Int. No. 90, A Local Law to amend the administrative code of the city of New York, in relation to lease agreements concerning storefront premises 
This bill would establish protections for tenants of storefront premises through a “Storefront Business Bill of Rights.” The bill would require owners to provide tenants with relevant information about the storefront premises to be leased, consisting of a copy of the storefront’s certificate of occupancy; an itemized, written list of the average cost of utilities, insurance, real property tax, commercial rent tax, business improvement district assessments, and other fees for the preceding two years; a description of the kind of business that utilized the premises in the preceding two years, if known; a history of any known legal or regulatory violations pertaining to the storefront premises issued during the preceding 10 years; and any known construction at the storefront premises during the preceding 10 years. 
The bill would further require owners and tenants to provide current contact information for the duration of the lease term. The owner would be required to allow the tenant reasonable time to cure lease violations. For any tenancy of more than one year, the bill would require a written lease for storefront premises. In addition, the bill provides for lease renewal procedures and the option to extend the lease in certain cases for up to one year with not more than a ten percent rent increase. For tenancies of one year and more, the bill would allow tenants to extend the terms of their original lease by not more than one year if certain criteria are met, including the tenant having made their rental payments on time without materially breaching the lease. For tenancies of between six months and a year, the requisite extension would be not more than six months; for between three and six months, not more than 60 days, and between one and three months, not more than 30 days. 
Int. No. 408, A Local Law in relation to establishing a pilot program to match small businesses with social media content creators for assistance with marketing and advertising, and providing for the repeal of such provisions upon the expiration thereof
This bill would require the Department of Small Business Services (SBS) to create a matching pilot program for social media content creators and small businesses. SBS would be required to engage in public outreach to assess level of interest among content creators and small businesses; publicize the program on SBS’s website and through further outreach; create applications for both small businesses and content creators; and match content creators with small businesses seeking marketing and social media support. At the end of the pilot program, SBS would be required to submit a report to the mayor and the Speaker of the Council on the results of the program. 
Int. No. 578, A Local Law to amend the administrative code of the city of New York, in relation to reforming the industrial business zone boundary commission
This bill would reform the Industrial Business Zone (IBZ) Boundary Commission by expanding its membership and increasing transparency and accountability. The commission would add three new members: two appointed by the Speaker and one by the Public Advocate. The bill would require a two-thirds supermajority vote for any amendments or repeals of existing IBZ boundaries. The commission would be required to notify the City Council of any approved boundary changes within five business days. Commission members would be prohibited from having financial interests in real estate development entities or land use consulting firms, and registered lobbyists would be barred from serving on the commission. 
Int. No. 874, A Local Law to amend the administrative code of the city of New York, in relation to establishing a legacy business registry and preservation fund
This bill would require SBS to establish and maintain a registry of legacy businesses, the purpose of which to recognize and honor the contributions to the community of certain, long-standing businesses. SBS would be empowered designate a small business as a “legacy business” when the following requirements are met: 1) the Mayor, the Public Advocate, a Borough President, or a Member of the City Council nominates the business to be designated as such; 2) the business has operated in New York City for a minimum of 20 years; 3) SBS has determined, after consultation with the community board for the community district in which the business is located and the Landmarks Preservation Commission, that the business has significantly contributed to the history, identity or character of the community or neighborhood in which the business is located; and 4) the business has submitted to SBS a description of how it intends to maintain traditions that define the business and that create a positive impact on the neighborhood or community in which the business is located. 
The bill would require SBS to conduct activities that recognize the contributions of legacy businesses to their communities, including creating an interactive map that plots out the locations of legacy businesses with a description of the business, or a link to a description, and photographs of the exterior and interior of the building in which the business is located. 
The bill would require SBS to, subject to appropriation, create a legacy business preservation fund from which may be awarded grants to legacy businesses or property owners that lease their properties to legacy businesses under certain circumstances. For legacy businesses, SBS would be able to award a grant annually to such businesses in an amount equal to $500 per full-time employee of the legacy business, up to a maximum of 100 full-time employees, and, in total combined grants paid, not to exceed the appropriations for the legacy business preservation fund for a fiscal year; and only if SBS determines there is a significant risk of displacement of the legacy business, and the legacy business files an application for the grant, certifies the number full-time employees they employ and meets any other requirements SBS establishes by rule. SBS would be permitted to award annually a grant to a property owner who leases their property to a legacy business for a term of at least 10 years, or extends the existing lease for a minimum of 10 years; and only if the commissioner determines that there is a significant risk of displacement of the legacy business, and the property owner submits to the department: (a) an application; (b) a certification of the total square footage leased to the legacy business; (c) a copy of the lease with the legacy business; and (d) a certification that the owner meets all of the requirements for the grant and any rules promulgated by SBS. Any grants SBS provides to property owners must be equal to $4.50 per square foot leased to the legacy business, up to a maximum of 5,000 square feet. 
The bill would also require SBS to submit a report to the Mayor and the Council Speaker, by September 1 of each year, with the following information for the preceding fiscal year: the name, location, business type and reason for designation for each legacy business added to the registry; and the name and location of each grant recipient, amount awarded, whether the grant recipient is a legacy business or property owner, a description of the type of legacy business either receiving the grant or the subject of a lease agreement qualifying the property owner to receive the grant, whether the grant recipient has previously received a legacy business grant and the amount of such grant, and the reasons for providing the grant.
This bill would take effect immediately.
VI. CONCLUSION
The Committee looks forward to hearing from the Administration, small business advocates, and other members of the public.  
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Int. No. 90

By Council Members Brewer, Louis, Brooks-Powers, Hanif, Aldebol, Schulman, Wilson, Maloney, Farías and Epstein

..Title
A Local Law to amend the administrative code of the city of New York, in relation to lease agreements concerning storefront premises
..Body

Be it enacted by the Council as follows:





1

2

Section 1. This local law shall be known and may be cited as the “Storefront Business Bill of Rights”.
§ 2. Chapter 10 of title 22 of the administrative code of the city of New York is amended by adding a new section 22-1007 to read as follows:
§ 22-1007 Lease requirements for storefront premises.
a. Definitions. As used in this section, the following terms have the following meanings:
Best efforts. The term “best efforts” means reasonable efforts.
Ground floor. The term “ground floor” means the ground floor of a building, directly accessible to the public from the street or from the interior of a building.
Ground floor commercial premises. The term “ground floor commercial premises” means any ground floor premises that is occupied or used, or could be occupied or used, for the purpose of offering or selling goods at retail. 
Owner. The term “owner” means an owner, lessor, sublessor, assignee or other person receiving or entitled to receive rent for the use or occupancy of storefront premises or an agent of an owner, lessor, sublessor, assignee or other person receiving or entitled to receive rent for the use or occupancy of storefront premises.
Rent. The term “rent” means any and all consideration received by an owner in connection with the use or occupancy of storefront premises. 
Second floor. The term “second floor” means the second floor of a building, visible from the street, and accessible to the public directly from the street or from the interior of a building.
Second floor commercial premises. The term “second floor commercial premises” means any second floor premises that is occupied or used, or could be occupied or used, for the purpose of offering of selling goods at retail.
Storefront premises. The term “storefront premises” means any ground floor commercial premises or second floor commercial premises in the city of New York.
b. Information required to be provided. An owner may not accept an initial rent payment for storefront premises from a tenant unless the owner provides the tenant with the following information:
1. A copy of the certificate of occupancy that covers the storefront premises;
2. An itemized list in writing of the average cost of utilities, insurance, real property taxes, commercial rent taxes, business improvement district assessments, and any other fees or assessments associated with the storefront premises for the preceding 2 years, and a description of the kind of business for which the storefront premises was used during such two-year period, to the extent such information is available to the owner;
3. An itemized list in writing of the reasonably expected average cost of utilities, insurance, real property taxes, commercial rent taxes, business improvement district assessments, and any other fees or assessments associated with the storefront premises for the two-year period following the date on which the tenant is expected to begin occupancy of the storefront premises; and
4. A detailed written history of any known legal or regulatory violations pertaining to the storefront premises issued during the preceding 10 years and any known construction pertaining to the storefront premises during the preceding 10 years, including, but not limited to, any information available on the city open data web portal regarding such violations or construction.
c. Requirement to update contact information. In any case in which an owner leases a storefront premises to a tenant, during the duration of the term of the lease the owner and tenant shall provide one another with current contact information, including address, telephone number and e-mail address, and provide one another with timely notice of updates to such information, if applicable.
d. Time to cure violations. In any case in which an owner leases a storefront premises to a tenant, during the duration of the term of the lease the owner shall provide the tenant with reasonable time to cure lease violations within all applicable requirements under city and state law.
e. Written lease required. No owner may lease storefront premises to a tenant for a term of more than 1 year unless the lease is in writing and includes, but is not limited to, provisions setting forth the following requirements:
1. If the owner and tenant have not come to an agreement regarding a lease renewal by 120 days before the expiration date of the lease, the owner shall provide the tenant with either a lease renewal offer or notification of an intent not to offer a lease renewal. The tenant is not required to notify the owner of an intention with respect to a lease renewal before receiving such offer or notification, nor in any case is the tenant required to notify the owner of an intention with respect to a lease renewal earlier than 120 days before the expiration date of the lease;
2. Within 30 days of receipt by the tenant of a lease renewal offer from the owner no earlier than 150 days before the expiration of the original lease, the tenant shall respond to the owner with an acceptance, counteroffer or rejection; 
3. All notifications and responses in the lease renewal negotiation process shall be made in writing by mail, e-mail or text message;
4. Within 30 days of the tenant receiving, no earlier than 150 days before the expiration of the original lease, notification from the owner of an intent not to offer a lease renewal, the tenant shall either: 
(a) make an offer for lease renewal to the owner; or 
(b) notify the owner that the tenant will not make such an offer and will either (i) vacate the premises in accordance with the existing lease provisions or (ii) exercise an option to extend the lease by a period of time as described in paragraph 6 of this subdivision, if such option is available to the tenant pursuant to the provisions of such paragraph 6;
5. If the tenant makes an offer for lease renewal as described in subparagraph (a) of paragraph 4 of this subdivision or counteroffer as described in paragraph 2 of this subdivision, the owner shall either accept the offer or counteroffer or make best efforts to agree on lease renewal terms, and the tenant shall also make best efforts to agree on lease renewal terms; 
6. If, by 30 days before the original date of the expiration of the lease, the owner and tenant have not come to agreement on lease renewal terms, the tenant has a one-time option to extend the original lease then in effect by not more than 1 year, so long as (i) the tenant has made timely rental payments to the owner, (ii) the tenant has not materially breached the lease, (iii) the tenant has not previously notified the owner that the tenant will vacate the storefront premises at the expiration of the original lease, (iv) the tenant notifies the landlord of the intent to extend the original lease by not later than 20 days before the expiration of the original lease, and (v) the owner has not previously notified the tenant that the owner has obtained another tenant to lease the storefront premises after such expiration of the original lease, in which case the existing tenant may extend the lease for a period of up to 90 days, subject to all other requirements described in this paragraph; and
7. The monthly rent increase for the period of a lease extension option pursuant to paragraph 6 of this subdivision shall be:
(a) 10 percent of the average monthly rent payment owed by the tenant for the last year of the lease, if the owner has provided the tenant with a lease renewal offer or notification of intent not to offer a lease renewal earlier than 120 days before the expiration date of the lease;
(b) 9 percent of the average monthly rent payment owed by the tenant for the last year of the lease, if the owner has provided the tenant with a lease renewal offer or notification of intent not to offer a lease renewal between 120 days and 91 days, inclusive, before the expiration date of the lease;
(c) 8 percent of the average monthly rent payment owed by the tenant for the last year of the lease, if the owner has provided the tenant with a lease renewal offer or notification of intent not to offer a lease renewal between 90 days and 61 days, inclusive, before the expiration date of the lease; and
(d) 7 percent of the average monthly rent payment owed by the tenant for the last year of the lease, if the owner has provided the tenant with a lease renewal offer or notification of intent not to offer a lease renewal between 60 days and 31 days, inclusive, before the expiration date of the lease or if no offer of lease renewal or notification of intent not to offer a lease renewal has been provided by the owner.
f. Lease renewal for leases between 6 months and 1 year. In any case in which an owner leases a storefront premises to a tenant for a term between 6 months and 1 year, inclusive, the following procedures regarding lease renewal shall apply:
1. If the owner and tenant have not come to an agreement regarding a lease renewal by 120 days before the expiration date of the lease, the owner shall provide the tenant with either a lease renewal offer or notification of an intent not to offer a lease renewal. The tenant is not required to notify the owner of an intention with respect to a lease renewal before receiving such offer or notification, nor in any case is the tenant required to notify the owner of an intention with respect to a lease renewal earlier than 120 days before the expiration date of the lease;
2. Within 30 days of receipt by the tenant of a lease renewal offer from the owner no earlier than 150 days before the expiration of the original lease, the tenant shall respond to the owner with an acceptance, counteroffer or rejection; 
3. All notifications and responses in the lease renewal negotiation process shall be made in writing by mail, e-mail or text message;
4. Within 30 days of the tenant receiving, no earlier than 150 days before the expiration of the original lease, notification from the owner of an intent not to offer a lease renewal, the tenant shall either: 
(a) make an offer for lease renewal to the owner; or 
(b) notify the owner that the tenant will not make such an offer and (i) will vacate the premises in accordance with the existing lease provisions, or (ii) will exercise an option to extend the lease if a lease provides such an option and the tenant meets the requirements under the lease to exercise such option; and
5. If the tenant makes an offer for lease renewal as described in subparagraph (a) of paragraph 4 of this subdivision or counteroffer as described in paragraph 2 of this subdivision, the owner shall either accept the offer or counteroffer or make best efforts to agree on lease renewal terms, and the tenant shall also make best efforts to agree on lease renewal terms. 
g. Extension option for written leases between 6 months and 1 year. 1. In any case in which an owner provides a written lease for a storefront premises to a tenant for a term between 6 months and 1 year, inclusive, such lease shall provide that if, by 30 days before the original date of the expiration of the lease, the owner and tenant have not come to agreement on lease renewal terms, the tenant has a one-time option to extend the original lease then in effect by not more than 6 months, so long as (i) the tenant has made timely rental payments to the owner, (ii) the tenant has not materially breached the lease, (iii) the tenant has not previously notified the owner that the tenant will vacate the storefront premises at the expiration of the original lease, (iv) the tenant notifies the landlord of the intent to extend the original lease by not later than 20 days before the expiration of the original lease, and (v) the owner has not previously notified the tenant that the owner has obtained another tenant to lease the storefront premises after such expiration of the original lease, in which case the existing tenant may extend the lease for a period of up to 90 days, subject to all other requirements described in this paragraph.
2. The monthly rent increase for the period of a lease extension option pursuant to paragraph 1 of this subdivision shall be:
(a) 10 percent of the average monthly rent payment owed by the tenant for the last six months of the lease, if the owner has provided the tenant with a lease renewal offer or notification of intent not to offer a lease renewal earlier than 120 days before the expiration date of the lease;
(b) 9 percent of the average monthly rent payment owed by the tenant for the last six months of the lease, if the owner has provided the tenant with a lease renewal offer or notification of intent not to offer a lease renewal between 120 days and 91 days, inclusive, before the expiration date of the lease;
(c) 8 percent of the average monthly rent payment owed by the tenant for the last six months of the lease, if the owner has provided the tenant with a lease renewal offer or notification of intent not to offer a lease renewal between 90 days and 61 days, inclusive, before the expiration date of the lease; and
(d) 7 percent of the average monthly rent payment owed by the tenant for the last six months of the lease, if the owner has provided the tenant with a lease renewal offer or notification of intent not to offer a lease renewal between 60 days and 31 days, inclusive, before the expiration date of the lease or if no offer of lease renewal or notification of intent not to offer a lease renewal has been provided by the owner.
h. Lease renewal for leases between 3 and 6 months. In any case in which an owner leases a storefront premises to a tenant for a term of at least 3 months but less than 6 months, the following procedures regarding lease renewal shall apply:
1. If the owner and tenant have not come to an agreement regarding a lease renewal by 60 days before the expiration date of the lease, the owner shall provide the tenant with either a lease renewal offer or notification of an intent not to offer a lease renewal. The tenant is not required to notify the owner of an intention with respect to a lease renewal before receiving such offer or notification, nor in any case is the tenant required to notify the owner of an intention with respect to a lease renewal earlier than 60 days before the expiration date of the lease;
2. Within 15 days of receipt by the tenant of a lease renewal offer from the owner no earlier than 75 days before the expiration of the original lease, the tenant shall respond to the owner with an acceptance, counteroffer or rejection; 
3. All notifications and responses in the lease renewal negotiation process shall be made in writing by mail, e-mail or text message;
4. Within 15 days of the tenant receiving, no earlier than 75 days before the expiration of the original lease, notification from the owner of an intent not to offer a lease renewal, the tenant shall either: 
(a) make an offer for lease renewal to the owner; or 
(b) notify the owner that the tenant will not make such an offer and (i) will vacate the premises in accordance with the existing lease provisions, or (ii) will exercise an option to extend the lease if the lease provides such an option and the tenant meets the requirements under the lease to exercise such option; and
5. If the tenant makes an offer for lease renewal as described in subparagraph (a) of paragraph 4 of this subdivision or counteroffer as described in paragraph 2 of this subdivision, the owner shall either accept the offer or counteroffer or make best efforts to agree on lease renewal terms, and the tenant shall also make best efforts to agree on lease renewal terms.
i. Extension option for written leases between 3 and 6 months. 1. In any case in which an owner provides a written lease for a storefront premises to a tenant for a term of at least 3 months but less than 6 months, such lease shall provide that if, by 30 days before the original date of the expiration of the lease, the owner and tenant have not come to agreement on lease renewal terms, the tenant has a one-time option to extend the original lease then in effect by not more than 60 days, so long as (i) the tenant has made timely rental payments to the owner, (ii) the tenant has not materially breached the lease, (iii) the tenant has not previously notified the owner that the tenant will vacate the storefront premises at the expiration of the original lease, and (iv) the tenant notifies the landlord of the intent to extend the original lease by not later than 20 days before the expiration of the original lease; and
2. The monthly rent increase for the period of a lease extension option pursuant to paragraph 1 of this subdivision shall be:
(a) 10 percent of the average monthly rent payment owed by the tenant for the last 3 months of the lease, if the owner has provided the tenant with a lease renewal offer or notification of intent not to offer a lease renewal earlier than 60 days before the expiration date of the lease;
(b) 9 percent of the average monthly rent payment owed by the tenant for the last 3 months of the lease, if the owner has provided the tenant with a lease renewal offer or notification of intent not to offer a lease renewal between 60 days and 51 days, inclusive, before the expiration date of the lease;
(c) 8 percent of the average monthly rent payment owed by the tenant for the last 3 months of the lease, if the owner has provided the tenant with a lease renewal offer or notification of intent not to offer a lease renewal between 50 days and 41 days, inclusive, before the expiration date of the lease; and
(d) 7 percent of the average monthly rent payment owed by the tenant for the last 3 months of the lease, if the owner has provided the tenant with a lease renewal offer or notification of intent not to offer a lease renewal between 40 days and 31 days, inclusive, before the expiration date of the lease or if no offer of lease renewal or notification of intent not to offer a lease renewal has been provided by the owner.
j. Lease renewal for leases between 1 and 3 months. In any case in which an owner leases a storefront premises to a tenant for a term of more than 1 month but less than 3 months, the following procedures regarding lease renewal shall apply:
1. If the owner and tenant have not come to an agreement regarding a lease renewal by 20 days before the expiration date of the lease, the owner shall provide the tenant with either a lease renewal offer or notification of an intent not to offer a lease renewal. The tenant is not required to notify the owner of an intention with respect to a lease renewal before receiving such offer or notification, nor in any case is the tenant required to notify the owner of an intention with respect to a lease renewal earlier than 20 days before the expiration date of the lease;
2. Within 5 days of receipt by the tenant of a lease renewal offer from the owner no earlier than 25 days before the expiration of the original lease, the tenant shall respond to the owner with an acceptance, counteroffer or rejection; 
3. All notifications and responses in the lease renewal negotiation process shall be made in writing by mail, e-mail or text message;
4. Within 5 days of the tenant receiving, no earlier than 25 days before the expiration of the original lease, notification from the owner of an intent not to offer a lease renewal, the tenant shall either: 
(a) make an offer for lease renewal to the owner; or 
(b) notify the owner that the tenant will not make such an offer and (i) will vacate the premises in accordance with the existing lease provisions, or (ii) will exercise an option to extend the lease if the lease provides such an option and the tenant meets the requirements under the lease to exercise such option; and
5. If the tenant makes an offer for lease renewal as described in subparagraph (a) of paragraph 4 of this subdivision or counteroffer as described in paragraph 2 of this subdivision, the owner shall either accept the offer or counteroffer or make best efforts to agree on lease renewal terms, and the tenant shall also make best efforts to agree on lease renewal terms.
k. Extension option for written leases between 1 and 3 months. 1. In any case in which an owner provides a written lease for a storefront premises to a tenant for a term of more than 1 month but less than 3 months, such lease shall provide that if, by 10 days before the original date of the expiration of the lease, the owner and tenant have not come to agreement on lease renewal terms, the tenant has a one-time option to extend the original lease then in effect by not more than 30 days, so long as (i) the tenant has made timely rental payments to the owner, (ii) the tenant has not materially breached the lease, (iii) the tenant has not previously notified the owner that the tenant will vacate the storefront premises at the expiration of the original lease, (iv) the tenant notifies the landlord of the intent to extend the original lease by not later than 10 days before the expiration of the original lease; and
2. The monthly rent increase for the period of a lease extension option pursuant to paragraph 1 of this subdivision shall be:
(a) 10 percent of the monthly rent payment owed by the tenant for the last month of the lease, if the owner has provided the tenant with a lease renewal offer or notification of intent not to offer a lease renewal earlier than 20 days before the expiration date of the lease;
(b) 9 percent of the monthly rent payment owed by the tenant for the last month of the lease, if the owner has provided the tenant with a lease renewal offer or notification of intent not to offer a lease renewal between 20 days and 17 days, inclusive, before the expiration date of the lease;
(c) 8 percent of the monthly rent payment owed by the tenant for the last month of the lease, if the owner has provided the tenant with a lease renewal offer or notification of intent not to offer a lease renewal between 16 days and 14 days, inclusive, before the expiration date of the lease; and
(d) 7 percent of the monthly rent payment owed by the tenant for the last month of the lease, if the owner has provided the tenant with a lease renewal offer or notification of intent not to offer a lease renewal between 13 days and 11 days, inclusive, before the expiration date of the lease or if no offer of lease renewal or notification of intent not to offer a lease renewal has been provided by the owner.
l. Right of action. 1. A tenant may bring an action in any court of competent jurisdiction for a claim of noncompliance with the provisions of this section. If a court of competent jurisdiction finds that an owner has failed to comply with this section in relation to a tenant, the court:
(a) May impose a civil penalty in an amount not to exceed 3 percent of the assessed value of the property in which the storefront premises is located, as such assessed value is determined for the current fiscal year in accordance with section 1506 of the charter;
(b) May issue an order directing the owner to ensure that no further violation occurs; and 
(c) May award such other relief as the court deems appropriate, including but not limited to, injunctive relief, equitable relief, compensatory or punitive damages and reasonable attorneys’ fees and court costs. 
2. This subdivision does not limit or abrogate any claim or cause of action a person has under common law or by statute. The provisions of this subdivision are in addition to any such common law and statutory remedies.
3. No provision in this section shall be construed as creating any private right of action on the part of any person or entity against the city or any agency, official or employee thereof.
m. Applicability. This section shall apply with respect to any lease entered into after the effective date of the local law that added this section.
n. Administration. The commissioner shall administer the provisions of this section and shall consult with other agencies as appropriate in administering such provisions.
§ 3. Subdivision a of section 22-1002 of the administrative code of the city of New York, as amended by local law number 155 for the year 2019, is amended to read as follows:
 	a. The commissioner shall post on the city’s website online business tools and resources, including but not limited to:
     	1. Tools provided by the department, which may include accounting, recordkeeping and bookkeeping resources;
     	2. A searchable and interactive guide to aid current or prospective business owners in understanding city laws and rules applicable to such business, including the applicable licenses, permits, and certifications the owner must obtain. Such guide shall encompass provisions in the administrative code and the rules of the city of New York, including licensing, permitting, and operational requirements, that are applicable to the particular type of business. The guide shall include zoning information and a brief description of applicable regulations and requirements, written in plain language that is likely to be understood by business owners; [and]
3.  A model commercial lease, with optional clauses, for different term lengths, including 6-month, one-year, two-year, three-year, five-year, and ten-year leases, and a translation of such leases into the designated citywide languages described in section 23-1101. Such model commercial leases shall be specifically designed for storefront premises, as defined in section 22-1007, and shall include, but not be limited to, the applicable requirements described in subdivisions b through k of such section; and
     	4. Such other tools and resources as the commissioner may deem appropriate.
§ 4. No provision enacted in this local law shall be construed as creating a private right of action on the part of any person or entity against the city or any agency, official or employee thereof.
§ 5. This local law takes effect 120 days after it becomes law, except that the commissioner of small business services shall take such measures as are necessary for the implementation of this local law before such date.
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Int. No. 408

By Council Members Riley, Louis, Encarnación, Hudson, Hanif, Schulman, Maloney, Stevens, Banks, Thomas-Henry, Cabán, J. Sanchez, Epstein, Williams, Wilson and Morano

..Title
A Local Law in relation to establishing a pilot program to match small businesses with social media content creators for assistance with marketing and advertising, and providing for the repeal of such provisions upon the expiration thereof
..Body

Be it enacted by the Council as follows:
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Section 1. a. Definitions. For purposes of this local law, the following terms have the following meanings:
Content creator. The term “content creator” means a person who creates material to be shared publically on a social media platform. 
Commissioner. The term “commissioner” means the commissioner of small business services.
Department. The term “department” means the department of small business services.
Small business. The term “small business” means a retail establishment that has annual gross revenues of less than $5,000,000 and employs 25 or fewer employees. For purposes of determining whether an entity qualifies as a small business, the revenues of any parent entity, any subsidiary entities, and any entities owned or controlled by a common parent entity shall be aggregated. 
b. Small business content creator matching pilot program. The commissioner shall establish a pilot program to match small businesses that are looking for support with marketing and advertisement with content creators who can use their social media platforms to bring attention to the small businesses they are matched with.
c. Outreach. The commissioner shall engage in public outreach to assess the amount of interest content creators and small businesses have in participating in the program and shall post explanatory information about the program on the department’s website.
d. Enrollment. 1. The commissioner shall develop an application for small business enrollment in the pilot program established pursuant to subdivision b of this section. Such application shall require small businesses wishing to enroll in such program to submit the following information to the department:  
(a) The name of the small business;
(b) The address of the small business;
(c) The name, telephone number, and e-mail address of an individual associated with the small business who will serve as a point of contact for purposes of such program; 
(d) The preferred method of communication;
	(e) The hours of operation of the small business; 
	(f) A general description of the small business, including type of goods and products sold or services provided;
(g) Consent to share relevant business revenue and other information to assist the department in determining program eligibility and assessing the impact of the program; and 
(h) Any other information deemed relevant by the commissioner. 
2. The commissioner shall develop an application for content creator enrollment in the pilot program established pursuant to subdivision b of this section. Such application shall require content creators wishing to enroll in such program to submit the following information to the department:  
(a) Name;
(b) Address, telephone number, and e-mail address;
(c) Social media platforms that the content creator posts publically on;
(d) Links to social media platforms that the content creator intends to use as part of the program and the content creator’s handle or username on each such platform; and 
(e) Any other information deemed relevant by the commissioner. 
3. The commissioner shall determine the duration of the enrollment period for such program. 
4. The commissioner shall match content creators with small businesses from the applicant pool based on the department’s determination that such content creator might be able to provide the marketing support the small business is seeking. 
5. Within 30 days after the end of such enrollment period, the department shall notify each small business and each content creator that submitted an application pursuant to this subdivision whether they have been selected for participation in the program.  The department shall notify each participant of their match and shall facilitate the connection between matched content creators and small businesses. If the department of small business services has rejected any applicants, the department shall notify such applicant and provide an explanation for the rejection.
e. Implementation. The pilot program established pursuant to subdivision b of this section shall commence no later than 180 days after the effective date of this local law. The duration of such program shall be 1 year. 
f. Report. No later than 1 year after the end of the pilot program established pursuant to subdivision b of this section, the commissioner shall submit to the mayor and the speaker of the council a report on such program. Such report shall include, but need not be limited to, the following information:  
1. The cost of such program; 
2. The number of small businesses that participated in such program; 
3. The number of content creators who participated in such program;
4. An analysis of the effect the program had on revenue of small business participants;
5. An analysis of the traits of content creators that led to increased revenue for small business participants; 
6. Any challenges experienced by the department and any known challenges experienced by the participants during the course of such program. 
g. The commissioner may promulgate rules necessary for the implementation of this local law.
h. This local law shall not be construed as a warranty of the completeness, accuracy, content, or fitness for any particular purpose of any information generated by a content creator for a small business, nor are any such warranties to be implied or inferred with respect to such information. The city shall not be held liable for any deficiencies in the completeness, accuracy, content, or fitness for any particular purpose or use of information provided by any third party through the pilot program established pursuant to this local law. The city does not guarantee any particular result to participants in such program. 
§ 2. This local law takes effect 180 days after it becomes law and expires and is deemed repealed 3 years after it becomes law.  
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Int. No. 578

By Council Members Gutiérrez, Louis and Avilés

..Title
A Local Law to amend the administrative code of the city of New York, in relation to reforming the industrial business zone boundary commission 
..Body

Be it enacted by the Council as follows: 

	Section 1. Section 22-625 of chapter 6-D of title 22 of the administrative code of the city of New York is amended to read as follows:
§ 22-625 Industrial business zone boundary commission.	
(a) The industrial business zone boundary commission shall consist of the commissioner of small business services, the director of city planning, the commissioner of buildings, the commissioner of finance, the commissioner of housing preservation and development, the commissioner of citywide administrative services, the president of the economic development corporation, a member of the community associated with industrial and manufacturing activities who shall be appointed by the mayor and serve at the mayor's pleasure, [and] the five borough presidents, two members appointed by the speaker of the city council, and one member appointed by the public advocate. Each member of the commission, except the member of the community associated with industrial and manufacturing activities and the members appointed  by the speaker of the city council and public advocate, shall have the power to designate an alternate to represent him or her at commission meetings and exercise all the rights and powers of such member, including the right to vote, provided that such designation is made in writing to the chairperson of the commission. A borough president shall be entitled to vote only on the designation of an industrial boundary zone, an amendment to the boundaries of such a zone, or the repeal of such a zone where all or part of the proposed zone or existing zone is within his or her borough. Commission members shall serve without compensation. A majority of members of such commission entitled to vote on a matter shall constitute a quorum for such issue. [Decisions shall be made by majority vote of those present and entitled to vote on a matter] Designation of a new zone shall be made by majority vote of those present and entitled to vote on such matter. Amendment or repeal of an existing zone shall require a two-thirds vote of all members present and entitled to vote on such matter. 
(b) The mission of the industrial business zone boundary commission shall be the preservation and growth of industrial and manufacturing activities and related employment within the city of New York.
(c) No commission member shall hold financial interests in real estate development entities, land use consulting firms, or entities seeking industrial land rezoning. No registered lobbyist may serve on the commission. 
(d) Members shall file annual financial disclosures with the conflicts of interest board.
(e) All meetings of the commission shall be made available to view contemporaneously online. Commission meeting minutes and materials shall be posted online on the website of the city of New York within five business days of the conclusion of a meeting.
	§ 2. Paragraph 4 of subdivision d of section 22-626 of chapter 6-D of title 22 of the administrative code of the city of New York is amended to read as follows:
	(4)   In making any of the determinations set forth in paragraphs one, two or three of this subdivision, the commission shall consider: [among other factors it determines are appropriate for consideration, existing land uses, the industrial and manufacturing character of the relevant area, the relevant area's potential development for industrial and manufacturing activities, whether there is any as-of-right zoning for new residential development within such area, vehicular traffic patterns, and existing or proposed empire zone boundaries.]
	(A) Existing land uses, including the types of industrial, manufacturing and other uses within the relevant area;
	(B) The industrial and manufacturing character of the relevant area, including the number of businesses and persons employed in such sectors;
	(C) The potential development of industrial and manufacturing businesses in the relevant area;
	(D) Whether there is any as-of-right zoning for new residential development within such relevant area;
	(E) The vehicular traffic and freight movement patterns in the relevant area and the impact of such patterns upon industrial operations, if any;
	(F) The alignment of existing or proposed empire zone, opportunity zone, or other state-designated economic development zone boundaries within the relevant area; and
	(G) Any other factors the commission determines are appropriate. 
§ 3. Section 22-626 of chapter 6-D of title 22 of the administrative code of the city of New York is amended by adding a new subdivision (e) to read as follows:
	(e) The commission shall notify the city council of any approved designation, amendment, or repeal of an industrial business zone boundary within five business days of such action.
§ 4. This local law takes effect 120 days after it becomes law.
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Int. No. 874

By Council Members Maloney, Louis, Thomas-Henry, Cabán, Riley, P. Sanchez, Krishnan, Avilés, Hanif, Epstein, Hankerson and Morano

..Title
A Local Law to amend the administrative code of the city of New York, in relation to establishing a legacy business registry and preservation fund
..Body

Be it enacted by the Council as follows:





4

4

Section 1. Chapter 10 of title 22 of the administrative code of the city of New York is amended by adding a new section 22-1007 to read as follows:
§ 22-1007 Legacy business registry and preservation fund. a. Establishment of registry. No later than December 1, 2022, the commissioner shall establish and maintain a registry of legacy businesses, the purpose of which shall be to recognize and honor the contributions of long-standing small businesses to communities and neighborhoods in the city.
b. Designation as legacy business. The commissioner may designate a small business as a legacy business to be included on the legacy business registry required by subdivision a only if:
1. The mayor, the public advocate, a borough president or a member of the city council nominates such business as a legacy business;
2. The business has operated in the city for a minimum of 20 years;
3. The commissioner has determined, after consultation with the community board for the community district in which the business is located and the landmarks preservation commission, that the business has significantly contributed to the history, identity or character of the community or neighborhood in which the business is located; and
4. The business has submitted to the commissioner a description of how the business intends to maintain traditions that define the business and that create a positive impact on the neighborhood or community in which the business is located. 
c. Recognition of legacy businesses. The commissioner shall carry out activities in order to recognize the contributions of legacy businesses to communities and neighborhoods in the city, which activities shall include, but not be limited to, creating an interactive map on the department’s website for use by the public that:
1. Indicates the location and address of each legacy business on the legacy business registry; and
2. Includes a link to a description of each legacy business, a history of the legacy business, and photographs of the exterior and interior of the building in which legacy business is located.
d. Legacy business preservation fund. 1. No later than February 1, 2023, the commissioner shall establish, subject to appropriation, a legacy business preservation fund from which a grant may be awarded to a legacy business or to a property owner that leases property to a legacy business, in accordance with the requirements of this subdivision.
2. The commissioner may award to a legacy business annually a grant in an amount equal to $500 per full-time employee of the legacy business, up to a maximum of 100 full-time employees, except that the total combined grants paid to all legacy businesses in a fiscal year shall not exceed the appropriations for the legacy business preservation fund for such fiscal year. The commissioner may award a grant to a legacy business under this subdivision only if the commissioner determines that there is a significant risk of displacement of the legacy business, and the legacy business:
(a) Files an application for the grant with the department on a form prepared by the commissioner; 
(b) Certifies the number of full-time employees employed by the legacy business; and
(c) Meets any other requirements for the grant established by rules promulgated by the commissioner in accordance with this subdivision.
3. The commissioner may award annually a grant to a property owner who enters into an agreement with a legacy business for the lease of real property in the city for a term of a minimum of 10 years, or extends the term of a legacy business’s existing lease for a minimum of 10 years. A grant provided under this paragraph shall be equal to $4.50 per square foot leased to the legacy business, up to a maximum of 5,000 square feet. The commissioner may award a grant to a property owner under this section only if the commissioner determines that there is a significant risk of displacement of the legacy business, and the property owner submits to the department:
(a) An application on a form prepared by the commissioner;
(b) A certification of the total square footage leased to the legacy business;
(c) A copy of the lease entered into with the legacy business; and 
(d) A certification that the owner meets all of the requirements for the grant established by this subdivision and rules promulgated by the commissioner. 
e. Rules. No later than December 1, 2022, the commissioner shall promulgate rules to carry out the provisions of this section, including with respect to:
1. Procedures for removing a legacy business from the legacy business registry, after notice and opportunity to be heard, if the commissioner determines that a business no longer meets the standards for designation as a legacy business; and
2. Criteria for determining how grant awards from the legacy business preservation fund may be allocated to legacy businesses and property owners each year in the most equitable manner.
f. Annual Report. No later than September 1 of each year, the commissioner shall submit to the mayor and the speaker of the council a report including the following information for the preceding fiscal year:
1. For each business designated as a legacy business during such fiscal year, the name and location of the business, the type of business, and the reasons for designating the business as a legacy business; and
2. For each grant provided under this section:
(a) The name and location of the grant recipient; 
(b) The amount of the grant;
(c) Whether the grant recipient is a legacy business or a property owner;
(d) For each grant recipient that is a legacy business, a brief description of the type of business of the legacy business; 
(e) For each grant recipient that is a property owner, the legacy business to which the property owner leases property, and a brief description of the type of business of such legacy business;
(f) Whether the grant recipient has previously received a grant under this section, and if so, the amount of such grant; and
(g) The reasons for providing a grant to the business or property owner.
§ 2. This local law takes effect immediately. 
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